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The GOHYBRID visual identity guidelines has been
established to guide a new approach to visual
communication in printed and digital branded
content. This visual identity guide is a reference for
everyone who is authorized to work with the
GOHYBRID brand.

When it comes to our brand, our reputation, we
maintain strict control over it. We hold ourselves to
incredibly high standards, and we expect the same

wherever our brand is represented.

Our intent with this guide is not to restrict creativity
and innovation: far from it. We believe in the
creative spirit, and innovation is one of our core
values. What we strive for 1s a coordinated,
consistent, and effective brand presence In
everything we create. If we make something, we
want fo make sure that people know where it came

from.

While some of our brand executions and graphics have
been standardized - like business cards, letterhead,
and envelopes - these are not intended as the focus of
this guide. Instead, it is fo empower you, the creative,

with the elements you need to create.

By utilizing these tools, resources, and adhering to
the guidelines within, you'll make things that look
like the GOHYBRID brand, every time.

Please refer back to this guide often. If you have
any questions concerning the content of this guide,
please don't hesitate to reach our design persona
at

design@GOHYBRID
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CORE VALUES

Clean_Aspirational_Minimal
Functional_Precise_Accessible
Sustainable_Creative_Passionate
Courageous_Proactive_Genulne
Meaningful_Challenging
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Mission & Vision

Software as a Service or SAAS Is a way of

delivering services over the Internet. In
particular, providing hosted applications.
All of the SAAS applications run on a
provider's servers. SAAS platforms allow you
to avoid the need to install and download
the sophisticated software and free you
from concerns about security and

performance of your website.

SAAS e-commerce platforms offer the
fastest way of launching your online store
while saving the budget on your website

design and development.

SAAS Content Management Systems (SAAS
CMS) offer the ideal solution for launching
your online business.

These applications have long proven to be
useful website builders. Small and
medium-sized businesses continue to
utilize them and enjoy their large variability
Nowadays, SAAS

solutions are the way to go, so It is always

and customizability.

useful to expand your knowledge about

SAAS e-commerce.

SAAS has become hugely popular among
business owners. At least 40% of online
stores are based on SAAS e-commerce
solutions and 90% of all the stores use at

least some form of SAAS service.
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Name, company logo, colours, typeface:
these are the pillars of the identity of the
company. Their characteristics ensure an
individual and consistent image of the
company on the market.

A brand’'s logo is one of the core elements of
Its visual identity. It Is because of this reason
every brand wants to opt for a design that Is
enriched and

unique, aesthetically

represent the organization at its best.

Abstract mark logo design is all about
keeping it simple. The type-only look is a
popular (and timeless) choice across
iIndustries, especially tech, media, fashion,

and food.

An abstract logo is a symbol or image that
Isn't necessarily recognizable, but rather a
complex geometric shape that represents
your business

The graphic of our definitive logo Is very
clean, square, linear, essential, strong and
emphasizes the values of the brand. The
organization name Is Incorporated as a
simple graphic treatment to create a clear,
identity. The
representation of the word becomes a

visually memorable
visual symbol of the organization or
product. The lettering is created using the
Montserrat typeface.

The logo should be always produced from
the master artwork.
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CORPORATE IDENTITY

A corporate identity is the overall image of a
corporation or firm or business in the minds
of diverse publics, such as customers and
Investors and employees. It Is a primary task
of the

department to maintain and build this

company communications
identity to accord with and facilitate the
attainment of business objectives.

IDENTITY MANUAL

A formal reference document establishing
technical and creative standards for a visual
identity system. Typical standards include
descriptions and specifications for
reproducing the logo or logotype stationery
system, common print and web

applications and examples of use on

LOGO

A logo is a graphic mark or emblem
commonly used by commmercial enterprises,
organizations and even individuals to aid
and promote instant public recognition.

Logos are either purely graphic
(symbols/icons) or are composed of the name
of the organization (a logotype or wordmark).

BRAND ARCHITECTURE

The organizational system that defines how
a company’s individual brands relate to and
Interact with one another. It shows the role
and hierarchy that each brand plays in the
greater structure of the company and
defines the function of each. It provides
clarity to companies and enables them to
differentiate their brand elements
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GRAPHIC STYLE

A consistent theme of the graphic elements

of a brand's overall visual appearance.
Graphic style is recognizable by the visual
traits of an overall parent brand and can vary
slightly but Is overall consistent among the

sub-brands.

CMYK

The CMYK color model (process color, four
color) Is a subtractive color model, used In
color printing, and is also used to describe
the printing process itself. CMYK refers to
the four inks used Iin some color printing:
cyan, magenta, yellow, and key (black). The
K" In CMYK stands for key because In
four-color printing, anad

cyan, magenta,

yellow printing plates are carefully keyed, or

RGB
The RGB color model is an additive color
model In which red, green, and blue light are
added together In various ways to reproduce
a broad array of colors. The name of the model
comes from the Initials of the three additive
primary colors, red, green, and blue.

PRIMARY COLORS

The core selection of identifying colors that
are used In a logo.

PALETTE

A given, finite set of colors for the
management of digital images.weight, style,
condensation, width, slant, Iitalicization,

ornamentation, and designer or foundry.
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